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Operation of Periodicals Readers Circle in We-Media Era

XIE Wenliang
(Editorial Office, Guangdong University of Finance and Economics, Guangzhou, Guangdong 510320, China)

Abstract: Currently, many periodicals have not established readers circle. Some have established read-
ers circle though, but not have the experience of managing the readers circle. From the perspective of in-
formation communication, it is necessary for the periodicals to establish readers circle, giving play to ce-
lebrity effect, promoting periodicals quality, broadening brand effect, and increasing the marketing of the
periodicals. Periodicals can establish the readers circle through we-media tool choosing, we-media platform
choosing, and we-media tool integration. It is important for the periodicals to pay attention to reader culti-
vation, daily operation and editors participation,so as to maintain and manage readers circle effectively and
to give play to the network effect of the reader circle.
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